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Abstract: 

Although the number of researches addressed to study and 
analyze the dimensions of human personality in psychology, but 
their applications and their projections in the field of consumer 
behavior and branding theories remain limited, as well as most if not 
all of these studies had studied the multinational brands through 
Aaker model (1995) using her BPS: Brand Personality Scale. Which 
was not tested using local or national brands such as the Algerian 
brands. Thus this study attempts to measure the perceived brand 
personality of the Algerian brand ENIE from the point of view of 
consumers and managers using Aaker’s BPS to evaluate to which 
extent this enterprise has succeed to communicate its intended brand 
personality to its target market as the first objective and it studied the 
impact of demographics on the perception of this concept. 

Key Words: Brand, Brand Personality, Brand Personality Scale. 
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eK Method 1 (space saver) will be used for this analysis ****** 
RELIABILITYANALYSIS-SCALE 
(ALPHA) 

1. SIN 4qhe 1 

. SIN 4832 2 

_ SIN 32% 3 

_ SIN tual 4 

_ SIN 4a gle 5 

. EXT 4452 1 

_ EXT 4345 2 

. EXT soe 3 

. EXT 445 4 

10. EXT 3 sine 5 

11. COMP lee aleic Y! GS 1 

12. COMP 43/3 2 

13. COMP 4aau 3 

14. COMP #x 4 

15. SOF 481) 1 

16. SOF 4s 2 

17. SOF 4a 3 

18. SOF aplaill stain 4 

19. RUG 43% | 

20. RUG 4:82 

21. RUG 45 3 

22. RUG “dlsay apelai Ola 4 
Reliability Coefficients 

N of Cases = 817.0 N of Items = 22 
Alpha = .8776 


OMmANANIDHNDMNFWN 





Ceibend! shell — Ld of) Jl’ sbsledi ie 251 


Selle rail i Megrnll 9 donee ll 6) ples oe ENIE dy yjlesll doll dnars Ho) hols 





(2) 3) Gull 
WB op lll SIS 31 9 ENTE & best U0) Herts pS ged! GIS 9! ails Wylie 


Breall say AGjlae Gili 


OF Gavetell Sita 
| Mm CeSigieall tl jo} 
oO i 7 1 
Aglee Bade aa stl 


BLU) any 4G lee qi 























hb oO £8 Oo O 
\ 


a 
L 





























































































































5 + 
4.5 

4 
3.5 

2 DB Saeed Stat 
2.5 

2 M@ ossigiesl) Gi 3! 
1.5 7 

1 
0.5 

fe) 

— 
BelSst) ey Ai lee Gls 
6 
5 
44 
3 D Sass! SN! 
Mm OSes) Gl! 
24 
1 
Oo 
legle aleic YI OS: aeeb B_pane 














sibel! dal! — Ld of! Jl? ooledi ie 252 


gSlale rail /i Megrall 9 dene fll 6) ples 6 ENIE dy yjlell doll dnard Ho) hols 





(2) by Grd ee 
Wb op pl SIS! 9 ENTE & bet ddl) Hert oS gent! OSI 3! mils Wylie 











































































































Breall) say Aijlae Gils 
| | 
5 
4 
Dopo! SN! 
$ mM oSteieall cll! 
2 
1 
Oo T T 1 
Aglec Sade 4a il. 
BLUE) aay AGjlae Gti 
5 
4.5 | 
3. 
3.5 
oe DO Gass! Ss! 
2 M@ oSieieall Gl! 
45 
‘i 
0.5 
Oo 
ee 
Be last) sey AG de Gili 
| 
5 
4 
OO Gaoetall stat 
2 @ oStgieal! oto! 
2 
1 
oO 
leale alec YI GS Aaa B jane 
mel gal 
: - Stobart Paul, 1994, Brand Power, London, The Macmillan Press: UK. p. 56. 
- Pelsmeaker, P. D., Geuens, M. & Bergh, J. V. D., 2001, Marketing 


ommunications. Pearson Education Limited. England. p.35. 
~ - Lamaraque Caroline Ollivier, Isabelle Herbert & Marc Carpentier, 2001, “Brand 
identity management in context of global brands: The contribution of qualitative 
research”, European Society for Opinion and Marketing Research, October. 
Amsterdam, The Netherlands. & 4.0 ; 

- Robin_§. Cieland, (2000), "Building successful brands on the internet”, 
Published Master Thesis, University of Cambridge, UK. p. 27. 





abel deal! — Ld fl Jl? Holes) de 253 


sla ceil i EM gieal y dene dll 66 slice ye ENTE djl! doll dares My) dul yo 





> - Melin, 1997 in Bergstrom Christian and Mattias Mannberg, a) "The brand 
as a person: A Swedish perspective", published master thesis, Lulea University of 
dechnology: Sweden. eae . : oa . 

- Zikmund William, Michel D’ Amico, 2001, Marketing, 7th Edition, John Wiley 
and sons: USA. p. 78. . 

- Kapferer, Jean-Noel and Audrey Azoulay, (2003), “Do brand personality scales 
peally measure brand personality?’”, Brand Management, Vol. 11. No. 2, p. 143. 

- Plummer, Joseph, ee) "How personality makes difference", Journal of 
Advertising Research AR) .Vol. 40, Issue 6. p. 34. 

_- Aaker, D.A., 1996, Building strong brands, New York: the free press. A 
division of Simon and Schuster Inc., USA. p. 91. : ace: 

- Sampson Peter, (1993), "A better way to measure brand image: Positioning, 
Segmentation, and the dynamic attributes that drive brands", International 
Journal of Advertising K. p..65. . 

- Morpae Rory, (19 9), "A visual way to explore brand imagery", International 
fpurna of Advertising, UK-p. 93. 

13 7 Aaker, J.L., ao , OP-CIT. p. 17. ; 

- Larson, D., (2002), "Building a brand's personality from the customer up", 

Direct Marketin ; Vol. 65, Issue 6. Be ies, i jelea esiahentete 14 

Ne sols ck Sos EL ged ay ‘Y >| al olla = 
wg Opoka’Ro ert Anikomah, (2605), "Communication of. brand personafity by 
some top business schools online", Published Master Thesis, Lulea University of 
yin Gey, eden: p. 13. 

- Ibid. p. 17. 
ae Swee Hoon Ang and Elison Aiching Lim, (2006), “The Influence of The 
Metaphors & Product type on Brand Personality Perceptions & Attitudes”, Journal 
of A Verne, Vol. 35, No. 2, Summer ane. 45. y : 

- Van Gelder Sicco, 2003, Global Brand Strategy: Unlocking Brand Potential 
across Countries, Cultures & markets, London: Kogan Page. UK. P: 12. 

- Ambler, T., (1997), "Do brands benefit consumers?", International Journal of 
aprerrising. The quarterly Review of marketing communication, UK. p. 97. 

- Arnold, D., 1992, The Handbook of Brand Management, Addison-Wesley 
Co., Massachusetts, USA, p. 12. 
>) ~ Aaker, D.A., (1996), Op-Cit. p. 97. . : 

- Allen Douglas E., Jerry Olson, (1994), "Conceptualizing and creating brand 
sonal A narrative theory approach", working paper, Penn State University, 


- Fournier Susan, (1995), "The brand as relationship partner: An alternative view 
of brand personality", wor ne paper. Harvard Business School, . 
- Blackston Max; (1992), “Building Brand Equity Dy Managing the Brand’s 
Relationships”, Journal 0 advernsine Research, p. 79. ; : 
- For more detail look at: Fournier Susan, (1995), "The brand as relationship 
artner: An alternative view of brand personality", working paper, Harvard 
usiness School, USA. 
- Aaker, J.L., (1997), "Dimensions of brand personality", Journal of Marketing 
Research, Vol. 34, Issue 3. pp. 347-356. ; ae . ; 
“ - Vardis Harry, (1998), "Linking a brand's equity to its identity: What is brand 
identity and how can knowing it increases your bottom line?”, Research Review, 
Volume XIII, No. 2, February. p. 57. 28 
Level of Bl 6 sine htt J) clit SUS Ob Alea] dole Gb os dill par ted - 
ae (6 Ligh GIAY 55 Det con glell Level of confidence 44)! ¢ s 5 «Precision 
sp Fl le alaeVl dalell 3 o ptai ax sill Standard Deviation of the population 41 ,.u\ 
29 Aad AS oye Bagel earth le coal call alas lol a) de gf a1) 
- Malhotra Naresh K,, 2004, Marke ing esearch? An Applied Orientation, 
Pearson Prentice Hall, 4" Edition. USA. p. 173. 


- Ibid, p. : 
ae Kotier Ph., 2001, Marketing Management: Millennium Edition, Prentice 
Hall Inc., Pearson Education Company, New Jersey, USA. p. 16. 





abel! dehal! — Lbs of! Jl’ obsledi ile 254 


